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Article Review on Giving Back by Alumni
[bookmark: _GoBack]Mark Perry, (December 21, 2017). How can you "Give Back" something that wasn't first taken."
In “How can you “Give Back” something that wasn’t first taken” Mark Perry, a professor at the University of Michigan-Flint, claims the institution has a campaign calling that encourages alumni to give back to the school. Perry claims that giving back is a phrase that implies something was taken first, which necessarily the connotation of the phrase. Giving back is not influenced by what one acquired from the University, it is the heart of a champion that wants to raise more heroes to the world through volunteering. Kim Knag, for example, works with Michigan DTE energy and other great companies, his skills at the time has made him develop services and products that have made a fortune for him. Knag gives back to Michigan-Flint not because of having taken anything from it but merely because his career life has given more to Michigan through the products and services he makes. This dedication to serving the people is what is referred to as giving back.
Perry further explores the misconceptions of the rich being asked to give back for their success, yet it’s through hard work they have earned their fortune. Bill Gates, a college dropout, for instance, develops an operating system for IBM to use in their personal computers. The new technology opens up opportunities to the Internet and the WEB leading to the modern Information age. Gates made a design that today makes him money together with Microsoft from his home garage. The society claims they need Bill Gates to give back to the people, for what? It boils done to volunteering. Gates doesn't owe the world we owe Him for developing our future and that of our children. Bill Gates makes donations and offers help at will, not through giving back. Alumni do not owe their schools, and they need to provide support out of a will.

Grey Atkinson (December 2018). “Why aren’t your alumni donating to your academic 
institutions?”Marketing
Kalido’s Grey Atkinson, in his article “Why aren’t your alumni donating to your academic institutions," claims that the institution portrays vague pictures of themselves to their alumni. Atkinson argues that the Universities send a signal to the alumni to help, but they read them otherwise. During graduation ceremonies and other school functions, they produce the best quality pamphlets and offer their VIPs and staff extraordinary reception. Student views the school as well as capable of supporting its endeavors. However, this is not true, and Atkinson outlines seven reasons why alumni don’t give back.
The reasons are 1. They think then the school has enough money to run. 2. There are better courses they can support rather than schools, yet the schools receive funding and donation plus fees. 3. The student never felt accepted in the school during their course of study. 4. The schools rarely ask for support from their alumni, and they cover their need for funding. 5. Many of the alumni do not know how they can support their schools. 6. Some of the alumni do have stable sources of income; therefore, they have nothing to space for school.7. The alumni do not see the need to give back as you claim, yet very little was acquired from there. 
Atkinson gives a solution to all these problems. The school is not transparent with the way it runs the institution. Student counts their numbers, assume the amount of money they pay for school fee. The University is self-sufficient, the government and other donors also fund them. The staff members have flashy lifestyles and seem quite comfortable; hence, their pay is six-fold. This all confirms their idealization, but the reality is, running an institution is very expensive. Sustaining a university for a year considering all bills and infrastructure development, the resources are not enough. The schools need to open up to reality and show their need for funding even through frequent advertising and marketing for the same to their Alumni. If they knew they would help.
Richard Budd, (April 25, 2016). “Isn’t asking for alumni donations, well, just weird."
“Isn’t asking for alumni donations, well, just weird?” by Richard Budd reacts to a phone call he gets from his former school asking for a donation. Budd is insistent on criteria that the college would use to ask for money from its former students. He recalls the mid-1980s as a student in a college, where the school had large pieces of land, teachers were well paid according to rumors. The final avenue every student wanted to be a lecturer. However, little was known about donations to the schools by Alumni, and very little information was available then. Communications were through mailboxes, and the digital era had not yet revolutionized.
Budd declares of having surfed the web looking for places to donate funds but did not get. He opted to do his post-graduate degree using the money. Now that the call he received asked for school donation, he declined the donation as he thought of it as a scam. Through his research for the answer towards alumni donating to schools and why, he developed this article. Most schools before the 1990s were training colleges for teachers, theologians, medics, and other top professions, and were owned by churches. The churches used to collect funds to support this charity works. Budd calls this the recycling philosophy of life, where the old come back to life.
After the Second World War, tables turned, and the need for education rose. Budd comments that the revolution of education in the 20th century erupted. More people seek to advance their learning beyond high school, a contrast of the post- Second World War, where more people got into secondary education. The increased need for higher education caused the introduction of tuition fees and the need for more institutions. Running institutions with many more students needed more infrastructure and funds. Therefore, Budd concludes that it is not weird that schools reach out for funding from their alumni.
Morgan, R. A. (2014). Factors that lead Millennial alumni to donate to their alma mater. 
Southern Illinois University at Carbondale.
While still focusing on alumni giving back to their alma mater, let us take a look at “factors that lead to millennials alumni to donate to their alma mater” by Robert Andrew Morgan. The article focuses on the conditions that lead to alumni’s donating to their schools through a survey of attitude. The survey was reflecting on the need for the institutions to win the trust of the students and enlighten them on the need for funding the school after they depart. This, according to Morgan, will increase alumni donation and encouraging the growing population of alumni to participate too. Clear platforms must is laid to accommodate the change. A quick, easy, and smooth process for channeling donations is developed and emailed to the students and alumni.
The survey indicated that students need to be engaged in school planning programs, budgeting, and expenditure controls. Through these platforms, the students learn and identify the gaping created through the process and the dare need for funding. The student mobilizes themselves and reaches out to their alumni friends, and the chain develops. When these students become alumni, they will automatically become donors to the institutions. The growing need for funding in institutions is a course that needs to be developed and taught through as a common unit in all universities. 
Morgan identifies the vital outcome of the survey as; millennials need hands-on evidence and information to commit to a course and clear details and transparency in all the functionality of the course. The technological age has many scammers, people who lie for them to be rich. To distinguish the real institution with a fake, the alumni’s need to identify with their school’s need from the student level.
Collins, M. E. (2013). Laws of Attraction: To Ramp up Alumni Engagement, Give Graduates What They Want. Currents, 39(3), 38-43.
Mary Ellen Collins, in his article on "Law of Attraction "to ramp up alumni engagement, gives graduates what they want" focuses on asking the Alumni professionalism what they want and giving it to them.  The evaluation from different surveys, alumni- events, and casual conversations blasted their reality. There is a lack of awareness about an alumni organization in many students who are thought to not want to engage in alumni activities in the future. The first recruitment ground is in school, sensitizes, creates awareness, and starts the program as early as freshmen. Use the students to reach out to their alumni and create a platform for their bonding annually. Reducing expenditure on alumni occasion and increasing alumni association with each other and their oncoming fellows.
Ellen identified, targeting alumni through marketing on all communication channels, the delegation of institutional projects to the alumni team to control and manage, and maintenance of presence in the alumni’s of busy schedules as the three pillars to attract alumni’s. Advertising and sensitization of alumni supervised, and funded projects in institutions develop more linkage to other alumni, increasing the institutional funding. Ellen describes the maintenance of a presence as ensuring that every alumni is sorted, whether busy, not able to contribute, or actively participating. These are done through, posting holding all alumni meeting online, and offering subsidies for alumni to study online or physically.
In view consideration of the hard task of alumni collaboration with the University, Ellen suggests narrowing down to specific goals. The alumni’s have a busy career lifestyle, and families and friends to care for, structure the alumni organization as a separate entity of the university administration with its staff though expensive it the right channel. The alumni association is not about who controls or governs who, and it's the impact created in the institution by them alumni that matter.



















References
Collins, M. E. (2013). Laws of Attraction: To Ramp up Alumni Engagement, Give Graduates What They Want. Currents, 39(3), 38-43.
Grey Atkinson December 3, 2018. “Why aren’t your alumni donating to your academic 
institutions?”Marketing
Mark Perry, December 21, 2017. How can you "Give Back," something that wasn't first taken."
Morgan, R. A. (2014). Factors that lead Millennial alumni to donate to their alma mater. 
Southern Illinois University at Carbondale.
Richard Budd, April 25, 2016. “Isn’t asking for alumni donations, well, just weird."









